Internet Marketing

By Ron Hinds, elZorroColorado.com

Ok, you want to promote your new camera business, Camera Solutions, LLC, via the Internet. You build a website that announces the high quality camera products and services of  ‘Camera Solutions’ to the world. You design the site with the latest software tools and host it with the most powerful servers available. You work very hard and put a lot of time into this project.  You are already knowledgeable of HTML, but during the process, you learn a lot more about how websites are put together.  You’re beginning to fancy yourself as a technological wiz.  So proud are you of the new site and the business that you offer the first ten visitors to your site a free, top-of-the-line digital camera valued at $399 each.  So you figure a site with a terrific incentive would receive thousands of hits from the camera community.

You check the website statistics a week after publishing the site and learn, to your disappointment, that it received a mere one hit! Only your mother-in-law who copy and pasted the link from the email you sent her into her AOL browser and managed to traverse your work of art. She now requests that you not only deliver her free camera but also teach her how to use it.  

You shouldn’t take it personally that no one came to the Internet grand opening of Camera Solutions.  Well, those missing visitors were probably just not aware that the greatest camera business in the world made its web debut.  But, how are people going to find your website without you actually giving them the address?  Doesn’t the Internet do that automatically?

After a week goes by, you sit down in front of your computer and put in “camera solutions” into your favorite search engine.  After looking at a couple of hundred links to camera sites with those two words in their websites… you can’t find your website listed anyplace.  Besides that, your free offer has expired and you’ve only handed out one digital camera, to your mother-in-law.

Hey, what the heck happened, how and what can I do to fix this?

The focus of this seminar is to give you some tools and ideas that will make your website more popular.  The more popular you are the more traffic you’ll get.  None of this information is carved in stone.

If you’re not the web-manager of your site, no problem, you can use some of the information below to make your website more popular on the www.  Plus you’ll get a little education along the way.

INTERNET SEARCH ENGINES

There are about 20 out there. Many more if you are looking for marketing outside the US.

(See http://en.wikipedia.org/wiki/Web_search_engine) 

But there are only hand-few that are used by 98% of the online public.

A lot of search engines are closely tied to the Internet Service Provider you use. i.e., AOL, MSN, etc. and/or the browser you’re using to search the Internet.

Beyond that, the best and by far the largest is Google.com.

Google.com is considerably more than just a terrific search engine. Using the Google search engine is only a relatively small part of Google’s website as proof, bring up Google.com and click on the ‘more’ button at the top of the page: 
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When you get there go to the bottom and click on ‘even more’ at the bottom.  But we’ll have to leave that for another seminar.  We’re here to talk about Internet marketing, in this case, Google style.

Google.com

Well first let talk about search engine robots, specifically GoogleBot.  They scan the Internet for new and updated the websites to update their search engines.  Eventually the business Camera Solution’s website referred to above would have eventually been found by Google using their GoogleBot.

Search engines, to be responsive to requests by the searching public, require a range of things to be done to each website.  It’s not required to do these things, but if you’d like to get listed ‘well’ on Google and other search engines… it is required.

Let’s get some basics out of the way:

In order to create a website you have to build a site with HTML code and using pictures and words to explain and describe what you have to offer.

You need a place to store this information, HTML code, pictures, video, sound files, etc., etc. so the rest of the world can view it.  The companies that store this information (and serve it to the Internet) are called somewhat loosely as  ‘Internet hosting companies’ or “Internet Service Providers” or ISPs.

Ok you’ve created your website and you have the information in the proper location. Now you have to get folks to it.

And for that you need an address… a.k.a. Universal Resource Locator” or URL. Without exception most of the ‘real’ URLs are much too long and quite cumbersome to type into a browser.  In order to use URLs that’s easier to remember and type in, Domain Names were invented.

Ok, so when you type in, say… www.elZorroColoradoAlpacas.com. The Internet goes out to a huge database that has a list of the Domain Names and the equivalent real URLs. It retrieves the ‘real’ URL and sends you to that location.

Naming Your Domain Name:

Let’s discuss about your ‘name’ on the World Wide Web, i.e. your domain name. Let’s say you are selling ‘mousepads’ on the Internet.  This product you have is newest thing in MousePads, nothing else like it out there. It’s a product that is wonderful and new that is sure to sell.  So let’s pick a domain name for your product.

Number One Rule put what your advertising in the domain name, in this case: MousePad.

In this case its’ called www.ComfyMousePad.com
If you're raising alpacas, put ‘Alpacas’ in the domain name.

If your selling computers etc. put ‘computer’ in the domain name!

This is important to the success of your Internet presence to use THAT word.

Exceptions to the rule?  You bet there are some:

SOME OF THE BIG MALL ‘TYPE’ STORES don’t use all of the items they offer in their domain name. The domain name would be much too long.

Some examples: Sears.com, Kohls.com, HomeDepot.com, Chilis.com, Target.com, OldNavy.com, Walmart.com, Lowes.com, TrueValue.com, and lots others.  Some businesses have already done the association of the products they sell to their website domain names, such as ‘petsmart.com’, omahasteaks.com, officedepot.com, etc.

Uppercase vs. lowercase letters and Spaces in URLs:

This has been a point of confusion… and it needs to be addressed (no pun intended :>)

You may type in your domain name in uppercase, lowercase or a combination of both into browsers. However, subdirectories MUST match the actual case that is on the web.  For instance:  www.elZorroColoradoAlpacas.com will work fine and it will be evaluated to:  www.elzorrocoloradoalpacas.com   It’s obvious which one is easier to read.  (This is also true for email addresses.)

BUT… the reference to: www.elZorroColoradoAlpacas.com/index.html is NOT THE SAME as:  www.elZorroColoradoAlpacas.com/INDEX.html…

SO in summary: The domain name is fine in upper and lower case letters BUT the directories after the .com/, .org/, net/, etc.  should always be one case or the other.

Of course, if you use ImAgEs (as in images) and refer to that page as ImAgEs.. that will work fine.   Not fun to type in.. but it will work.

Make it easy… as you are building the website, use ONLY lower case.

Meta Tags:

What are Meta tags? They are information inserted into the "head" code area of your main (index.html, default.html, etc.) web page.  Other than the title tag, which is described below, those viewing your pages using the browsers never see information in the head area of your web pages.  Instead, Meta information in this area is used to communicate information to the search engines and browsers.  Meta tags, for example, can tell a browser what "character set" to and various other terms of the site content.  Google.com through the use of Internet search engines, i.e. Internet crawlers, also use Meta Tags to help them determine what the content, keywords and description. 

If you’re not the creator of your website and you notice the source of your webpage is missing one or more of these ‘meta tags’, alert the person who is responsible!

Now Meta tags are not a magic thing that will rocket your website to the top of all of the search engines.. But without them.. it’s a difficult hill to climb.

 Meta Tag - KEYWORDS:

These are a list of words that describe that website. 

That is, think of yourself as the ‘public’ looking for something that they are interested in that you have.

So the big question then would be:  “What would you look for on the Internet if you, yourself, needed that particular product or idea.”
Those are the words you’re looking for !

The keywords may change from time-to-time, so change or add to them from time-to-time.

It is best that you use no more than 20 key keywords. Avoid duplication of keywords between pages.  Use commas or spaces to separate the words, but not both.

Never repeat the same word twice, not even different variations of the same word… i.e., alpaca, alpacas.  (The crawler robots will figure it all out!)

Meta Tag - DESCRIPTION:

This is a short description of what your website is what will appear on the search engines description… It’s about 130 characters (w/o spaces).  Try to keep it close to those 130-150 characters.

For example regarding www.elZorroColorado.com website:

The meta tag is: <meta name="description" content=" We are on 5½ acres. High plains, green pastures, Ponderosa trees and quiet shade. Just outside the small town of Elizabeth, we enjoy the lifestyle these wonderful alpacas bring. &quot;It's a Lifesyle. It's an Investment. It's a Lifestyle Investment, It's Alpacas!!&quot;" />

When you find this website on a Google listing (or any search engine)  The search engine displays: “We are on 5½ acres. High plains, green pastures, Ponderosa trees and quiet shade. Just outside the small town of Elizabeth, we enjoy the lifestyle these ...”

There are other Meta Tags that are used, but none more important than these.

WEB PAGE CONTENT:

Recently I redesigned a website that was put together mainly with pictures of text instead of ‘real’ text.   I redesigned it using text where actual text is displayed on the site.

Google needs content to tell it what you are, who you are, and what are you doing here. Pictures don’t tell Google anything, text does!

When Google finds a website, it looks at the whole site, not just Meta Tags.  And that is the reason is why you should put in the name(s) of your products in the body of the website as much as possible!

Search Engine Ranking:

If you go out to Google.com and look around for what it takes to get your page higher in the listing, you’re not going to find such a page. Because Google and other engines use a wide variety of variables that (they say) are not easily described.

But there are a few items that have been proven to increase your listing: This is called Page Ranking.

Page Ranking is a number that is assigned to your website and it revolves around one important issue: Popularity.  The higher your popularity, the higher the number.

To review the information yourself. Go to: http://www.google.com/corporate/tech.html
There are other sites below you might want to read if your interested in this stuff.  To make your site more popular with the public and the search bots here are a few things that must be done.

1) Make sure you don’t have any broken links, i.e. links that don’t go anyplace, whether the links are to pages in your site or not.

2) Have a lot of links to other related sites….. and have those sites link to you !

3) Make sure your Meta tags are up-to-date. 

4) No misspelled words, especially in the keywords and description meta tags! Most website creation software comes with a spelling checker, but you may have to use a word processor to make sure as the meta tags are not visible on the screen.

5) Google will actually read attached files, such as Excel, Adobe Acrobat (.PDF), Text files, word processing documents, some databases, etc.  Make sure these are linked correctly. Actually if you search for a specific alpaca farm name, at times you will get a result of the name being within an Excel spreadsheet.

6) Create a Google Account and a gmail.com email setup.

7) Load time of pages should be small… The size of the pages should be relatively small. They should load fast for Google and the public. It’s important.  You have about 3 seconds to capture the attention of visitors.. If you’ve even taken a seminar about the printed media, ads… you’ll find the same need there as well.

8) Something as simple at the Copyright year on the page(s) needs to be the current year.  If last year is listed says that you’re not updating the website.  It lowers your ranking.. i.e., it’s not up to date, you don’t make changes = lower page rank.

9) Put a date on the main page that indicates when the website was last updated.

In Summary: Do things to your website that improves your popularity.

To get an idea how to improve your ranking there are plenty of websites out there that will explain what works, what doesn’t work, and why: 

http://www.google.com/webmasters/start
http://www.googleguide.com/
http://www.googlesubmitwebsite.com/
http://www.submitplus.com/freetools.htm
http://www.submitexpress.com/submit.html
http://www.webworkshop.net/pagerank.html
http://www.googlekeywordtool.com/
HOW TO SUBMIT YOUR SITE TO GOOGLE.COM

The easiest way is: http://www.google.com/addurl/
To submit to multiple search engines (for free): http://www.submitexpress.com/submit.html
However, the best way is to do some of Google’s work for them.

They have setup a method of creating some of the tools that Google uses and embed them in your website. You will need access to your website to insert code into the main website page plus access to the files to insert the sitemap file.

Create a Google Account:

Fill iout the online form. With real name, etc. You don’t have to give out address or anything personal. You can even restrict showing your email address.

You will have to create a unique Google email address (yourname@gmail.com)…. so think up a good one before you start.

Once you’ve created the Gmail account you can go in and have all messages sent to that account redirected to your ‘actual’ email address if you like. You’ll find th links to do that on that page titleed “Google Accounts”.

Add a Google META TAG

1) You need a Google Account. It doesn’t cost anything but it gives you access to some of the tools you’ll need.

2) Log in or create an account. Go here: https://www.google.com/accounts/ServiceLoginAuth
3) Click on “Webmaster Tools”
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4) Click on ‘Add a site…’
5) Enter the website URL… Just use ‘www.domainname.com’, skip the’ http://’ and click on ‘Continue’.

6) If your site has been ‘visited’ by Google.. You’ll get a list of words or phases that people have recently been searching for when it took them to your website!

7) It will also show you any crawl errors, 

8) You will get a page that asks you to verify that you are the owner and is capable of putting code and/or files into your website.

9) You have two choices. But go with the Meta Tag.  

10) Copy the complete Meta tag (from < to >) DO NOT TRY TO TYPE THIS! ALSO: Leave this page on the screen while you continue below.

11) Put that Meta tag into the head section of the main (usually the index.html) file. Put it next to the other Meta tags is a good rule of thumb if you’re unsure where to put the code. Save the file and copy it to your online server.

12) Go back to your browser and click on [image: image3.jpg]



13) If the verify doesn’t work. again leave this page on the screen and repeat from step 8.

SITE MAP FILE

There is a file that you can put on the website that will continue to help out your effort.  It’s the ‘sitemap’ file.

1) Go to: http://www.xml-sitemaps.com/
2) Read!

3) Type in your website URL.

4) Select your frequency. (I usually pick monthly)

5) Last Modification:  Click on: Use ‘Server response’  (It’s the default)

6) Priority: Select ‘Automatic Priority’

7) Click on: [image: image4.jpg]



8) It will generate the ‘sitemap.xml’ file.

9) (I recommend) you click on [image: image5.jpg]Download un-compressed XML Sitemap




10) It’s best to save the file ‘sitemap.xml’ where you can use it to copy it directly to the root directory of your website.

11) Before you leave this web page… Scroll down to the bottom and it will tell you if you have any broken links. Don’t try to find out what they are… as it will cost you money. Instead bring up Firefox browser… It has a ‘find broken links detector’ built in the browser.

12)  Then copy this file to the root of your website.

This should help Google as well as categorize your website and make it hopefully more popular!

A word on Microsoft’s BING: 

On June 3rd  (2009) Microsoft introduced it’s new search engine, replacing the over worked Live Search.

It’s called Bing(.com).  Microsoft touts it as a ‘decision engine’, instead of a search engine. 

The value of a search engine is in the number of valid responses you get when you search for something. Bing will catch up, but for now it’s behind Google.

If you’d like to submit your site to Bing: Go to Bing.com. In the menu on the far left side-bottom of the main screen click on ‘More’. Under ‘Build Your Toolbox’ title, click on ‘Toolbox’ then click on ‘Add a site’.

www.bing.com/webmaster/SubmitSitePage.aspx
Enter your URL (and the CAPTCHA spam prevent characters).  You do NOT need a BING account to submit your URL here. Bing also has the more sophisticated sitemap (.xml)  submission similar to Google’s. You can access that through this same BING portal. As BING becomes fine tuned, it will come up to speed, but for now the focus here is on Google.

Completely Automated Public Turing test to tell Computers and Humans Apart

The Turing test is a test of a machine's ability to demonstrate intelligence.
Putting a Search engine on your site:

http://www.google.com/sitesearch
Cost is depending upon how many pages you have to search.

 Min is $100, max is $2000+

Google Commerce Search:

http://www.google.com/sitesearch
Searching on ecommerce sites, i.e. those with carts, etc.

Pricing starts at $25K/year !!

If you would like this document in a MS Word document (with live links). Go to http://www.elzorrocolorado.com/google



